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Louth Races

All roads led to Louth on Saturday, 8 August 2026, for what was another outstanding Louth Races event.
Blessed with perfect weather, a huge crowd turned out to enjoy a fantastic day of racing and socialising.

The small community of Louth, together with the hardworking committee of the Louth Race Club,
should be congratulated on delivering such a massive event with a limited number of volunteers. The
committee members seemed to be everywhere at once. From catering in the President's Tent and
organising the Secretary's Office, to helping in the food shed and collecting rubbish throughout the
grounds, their dedication and commitment were on full display.

While there were plenty of locals and many returning visitors attending the races, there were also
thousands of visitors who made the journey to this iconic outback event. With more than 5,000
racegoers in attendance, the number of caravans, campers, tents and campfires that filled the area in
the week leading up to the races significantly boosted the village population and added to the
atmosphere of the occasion.

The club was also very active on social media in the lead-up to and throughout the event, with a steady
stream of photos on Facebook capturing the excitement and helping promote the races to an even
wider audience.

It was wonderful to catch up with family and friends among the crowd and to see so many people
enjoying themselves and embracing everything the event has to offer.

The road from Bourke to Louth was in exceptionally good condition, and | would like to acknowledge
and thank Council’s staff and contractors responsible for the work undertaken to bring this important
route up to such a high standard. Their efforts certainly contributed to a safer and more enjoyable
journey for the thousands of visitors travelling to and from the event.

| hope everyone who attended the races arrived home safely after a memorable weekend.
Congratulations to Club President, Jim Strachan, and his team of dedicated volunteers who once again
delivered a fantastic week of events. Their hard work, passion and community spirit have helped ensure
the Louth Races remain one of the premier events on the outback social calendar.

Regional Events

Numerous people | spoke to whilst at the Louth Races were also travelling to the Mundi Mundi Bash
held on the Mundi Mundi Plains, north of Silverton, in the Unincorporated Far West Region of NSW.



Promoted as a music festival, a rain impacted event was held last week with 15,000 people originally
expected to attend to watch 22 artists perform over 3 nights of music. Performers included Jon Stevens,
Jessica Mauboy, Tim Finn, Leo Sayer, Mi-Sex, Troy Cassar-Daley, Wendy Matthews and The Radiators, to
name but a few. Due to the rain and a water logged site, the organisers were forced cut off entry to
some 5,000 ticket holders. | certainly feel for the event organisers.

With the Louth Races and the Mundi Mundi Bash having been held in August, Bourke saw an increased
number of enquiries from visitors planning their trips through Bourke and our villages. Closer to, and
following the events, thousands of caravaners and travellers have been moving through our region and
experiencing the outback, many for the first time.

Adding to the number of travellers moving to the races and the Mundi Mundi Bash, in early August,
Bourke hosted the 57 cars and some 150 participants from the South Dubbo Rotary Club’s “Destination
Outback” 4WD event. Participants in the event come from all over Australia and | saw on social media
that one of the entrants was travelling from the Thredbo area where it was snowing heavily as they
departed for the starting line in Bourke! Held over 7 days, travellers worked their way around the
Outback for further overnight stays in Wanaaring, Thargomindah, Windorah, Isisford, Quilpie, Eulo and
Louth. With the first event having been held in 1990, it has stood the test of time and since inception,
“Destination Outback” has raised well over $S3million to support needy individuals and community
groups.

All these events provide a fantastic opportunity for Bourke. Every traveller who stops for a coffee, a
meal, purchases groceries, fuel, stays a night or two, takes a PV Jandra cruise or visits the Back O'
Bourke Information and Exhibition Centre, it all helps to support our local economy.

Our tourism team continues to promote Bourke through social media, radio advertising, visitor
information services and regional partnerships, encouraging travellers to stay another day, explore our
villages and discover why Bourke is much more than a place to pass through.

Back O' Bourke Booklet — Edition Three Underway

Staff in Council’s Economic Development Branch are excited to be preparing the third edition of the
Back O' Bourke Booklet — affectionately known as Bourke’s "little black book."

First printed in 2021 and again in 2024, the booklet has become one of Council's key marketing tools for
the region, with thousands of copies travelling across Australia and even overseas, showcasing Bourke,
our villages, local businesses, attractions and experiences. Reaching a third edition is a great
achievement, and one made possible through the continued support of our local business and tourism
operators.

With the preparation of Edition Three underway, now is the time to make sure your business is included
in the booklet. With a minimum print run of 20,000 copies, with the opportunity to increase the print
run to 30,000 — the booklet provides another great chance to put Bourke and our local businesses
directly into the hands of visitors from near and far.

The reach of the booklet goes well beyond the printed copy. It's distributed through the Information
Centre, local businesses and Visitor Information Centres across Australia, taken to regional meetings,
conferences and events, used to welcome people to Bourke, promoted through Council's social media
channels, and made available digitally through QR codes.



If you operate a business in Bourke or in one of our surrounding villages, this is your opportunity to
promote what you do. By now, local businesses should have received an email containing all the details,
advertising options and a booking form, or received a visit from Council's Economic Development team.

To put the advertising costs into perspective, a half-page advertisement at a cost of $770, based on the
minimum 20,000 printed copies alone, works out to be less than 4 cents per booklet — before even
considering the additional exposure through the digital edition, QR codes, events and other distribution
channels. If you advertised in the last edition and want to increase your advertisement size, update
photographs, wording, contact details or make any other changes, simply select the Existing Advertiser
Requiring Changes option as part of the email.

It is requested that booking forms and advertising information be returned to Council by Monday, 31
August 2026, giving staff time to work with businesses on new advertisements and any changes
required.

Please take a few minutes to consider how your business could be represented in Edition Three. People
can't support your business if they don't know you're here. Let's continue to grow our little black book
and make sure that when we're promoting Bourke and our villages, we're giving people the right
information about the businesses, services and experiences available across our region.

Quote: “The definition of a gentleman is a man who can play the accordion but doesn't!” - Tom
Waites, American singer, songwriter, composer and actor.
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